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Propose unique product ideas by generative Al,
combining manufacturers' technologies with consumers' needs

Proposing new. product ideas using generative Al

Background and Technical Challenges

There are no Al services specialized in generating product ideas. Relying solely on general-
purpose generative Al services makes it difficult to generate product ideas that leverage a
company's strengths or new product concepts based on consumer needs.
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Idea generation and user experience with

a workflow that combines LLM and rule-based
rather than using simple generative Al
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Manufacturer-specific Technology
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Basic and Related Knowledge about Product Themes
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Results of Deep Research on Product Themes and
Daily Complaints
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R&D Goals and Outcomes
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User Demographic Interviews
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Daily Complaints Interviews

LLMicT4L38

Deeper Interviews of Daily Complaints Processed by LLM
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Generating New Product Idea Text
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Brushing up on Generated ldeas
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Brushing up on Generated Images
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Ideas Completed with Text and Images

By enabling new product development utilizing generative Al that leverages corporate
technological capabilities and enhancing the product development capacity of all manufacturers
regardless of company size, we will promote sustainable economic development.

(1 Core Technologies

We replicate the idea the evaluation
process of seasoned professionals using
prompting and workflow techniques,
utilizing consumer feedback and corporate
technological capabilities as inputs to
achieve optimal idea generation.

Key Technologies

(02Key Differentiators

We integrate multiple elements, such as
active interview systems for consumers,
HITL(Human-in-the-Loop), and idea
exploration considering manufacturer
technologies input in natural language, into
workflows and applications.
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[Related Links]
https://mk.virtual-

roduct-mall.com/
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